
Have products that are revolutionizing the rail industry? 

At this unprecedented time, it has never been more important to get your marketing message out to railway 
executives. With most major 2021 trade shows and industry meetings cancelled or held virtually, Railway Age 
and Railway Track & Structures (RT&S) want to give you the opportunity to showcase your products, services 
and innovations.

In September, Railway Age and RT&S are bridging the gap in live events by putting your products and 
services front and center for your core audience. Our Supplier Innovations Showcase allows you to engage 
railway professionals through our magazine, podcast series, virtual event series, newsletter, and a website 
channel dedicated to new products and services on the Railway Age website.

Leverage the strength of the world’s largest, most complete source of railway information to reach your 
customers and prospects.
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2021 Railway Innovations showcase
2021 Railway Innovations Showcase 
The September issues of Railway Age and RT&S will each contain a 
special section—the 2021 Railway Innovations Showcase—devoted 
to new products and innovations. Feature your offerings by 
providing a high-resolution photo and a description of your latest 
innovation or development. You may include a real-life example 
of how your product or service was put into action in an industry 
project. The content will appear in our print magazine and in a 
special channel on our highly visited website, railwayage.com.

Reinforce your message with an advertisement aligned closely 
with this special feature that rail industries will turn to for the latest 
industry innovations. 

Railway Age September Issues 
Railway Age’s 2021 Railway Innovations Showcase features new 
products and innovations from across the rail industry. According to 
a recent survey, 92% of Railway Age readers indicated they act on 
ads or editorial in Railway Age. Make sure your message is seen by 
this targeted audience that acts on the content it sees in  
Railway Age.

RT&S September Issues 
The September issue of RT&S will have a special section—2021 
Railway Innovations Showcase—dedicated to new products and 
innovations from the railway engineering sector. Additionally, the 
issue features the 2021 Engineer of the Year, an industry leader 
nominated by RT&S readers for his or her noteworthy contributions 
to railway engineering.

According to a recent survey, 96% of RT&S readers indicated they 
act on ads or editorial in RT&S. Reach this targeted audience of 
railway engineering professionals.

Rate: Established print advertisement rate

Deadline: August 17, 2021

Showcase 
your newest 
products, 
services and 
innovations
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Supplier Innovations VIrtual events
Have products that are revolutionizing the rail industry? Coming to 
the market with a new, innovative product? How will you reach your 
core audience in a meaningful way, particularly with the limited large  
industry events? 

Railway Age and RT&S have an interactive content solution that 
elevates your offering and communicates how your products and 
services benefit the industry. Every Wednesday for the month of 
September (starting September 8), Railway Age and RT&S editors 
will host a series of virtual events featuring your products and 
services. Our editors will conduct interviews that enable you to 
showcase your products and services.

The rail industry turns to our brands to help them learn about 
new industry innovations and guide purchasing decisions. 92% of 
Railway Age readers are involved in purchasing decisions and 90% 
of RT&S readers wield purchasing power. 

Each week has a theme and we will feature up to four products 
or services. Each offering will receive a 20 minute slot which will 
include a 15 minute interview with one of our editors, and 5 minutes 
Q&A with the audience.

WEEKLY THEMES

•	 Rail Technology Showcase, Part 1 
with Railway Age Editor-in-Chief William Vantuono

•	 Maintenance of Way Showcase  
with RT&S Editor-in-Chief Bill Wilson

•	 Mechanical Technology Showcase  
with Railway Age Editor-in-Chief William Vantuono

•	 Rail Technology Showcase, Part 2 
with Railway Age Editor-in-Chief William Vantuono

You may provide one piece of collateral for viewers of the video 
to download within the viewing platform, offering an additional 
opportunity to present your products and services in another 
format. The events will be promoted in a dedicated channel on 
Railway Age’s site, a special newsletter and direct email. Events will 
also be available on demand for six months.

Rate: $6,000

Reserve by August 9, 2021
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2021 Supplier Innovations Podcasts
Let your voice reach the Railway Age and RT&S audience through 
an Innovations Supplier Podcast. Our experienced editors will 
interview you on a product or service of your choosing so you 
can introduce the railroad industry to the offering and its benefits. 
Podcasts can be up to 10 minutes in duration. 

The podcast  will be promoted in a dedicated Innovations channel 
on the Railway Age site, as well as featured in our Podcasts 
channel on both the Railway Age and RT&S websites. It will also be 
promoted in a special Innovations newsletter and through direct 
email.

Each week, hundreds of rail professionals tune into our weekly 
podcast. The podcasts are hosted on the Railway Age and RT&S 
Make sure they hear your message!

Rate: $4,000

Reserve by August 9, 2021
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Supplier Innovations Channel
Reach railroad professionals who turn to Railway Age daily for the 
latest industry news, including recommendations for products 
and services. Railway Age and RT&S will offer expansive coverage 
of new industry innovations in September. This coverage will be 
featured on a special channel on Railway Age dedicated solely to 
new rail innovations.

This exclusive channel sponsorship offers high-visibility banner 
positions integrated into Railway Age’s website design and aligned 
with relevant editorial coverage. Only one sponsorship is available 
and all banner positions in the Innovations channel will belong to 
a single sponsor, and the sponsor’s logo is featured prominently 
next to Railway Age’s logo in the Innovations channel. Banners also 
rotate on the homepage and run-of-site article pages. 

To extend your reach, an additional banner is featured in the 
Suppliers Innovations newsletter deploying weekly in September.  
In the past, special channels have generated over 50,000 visits on 
Railway Age alone, and the site overall has more than 2.75 million 
pageviews per year.

Banners:
 (2) 728 x 90 and  (2) 300 x 250 on website; 
Plus 468 x 60 in Suppliers Innovations newsletter
 
Rate: $5,000
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Supplier Innovations NEWSLETTER
Editors from Railway Age and RT&S will cover new products, 
services and innovations from across the rail industry, with a 
special newsletter running weekly in the month of September. A 
special channel on the Railway Age website will feature expanded 
content about the items included in the newsletter. Banner 
advertising in the newsletter allows your company to make a visual 
impact on readers and draw extra attention to your products and 
services. The newsletter reaches 20,000 rail professionals. 

728 x 90 Leaderboard: $4,500 per month
160 x 600 Skyscraper: $3,100 per month
468 x 60 Full Banner: $2,100 per month

728 X 90 

468 X 60 

468 X 60 

468 X 60 

160  

X 

600 

468 X 60 

Supplier Innovations
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Sales Contacts Sales Contacts 

AL, KY, TN
Jon Chalon 
212-620-7224 
jchalon@sbpub.com

CENTRAL, MIDWEST  
&  WEST COAST 
Heather Disabato  
312-683-5026 
hdisabato@sbpub.com

EAST COAST 
Jerome Marullo
212-620-7260  
jmarullo@sbpub.com

CLASSIFIEDS
Jennifer Izzo
Tel: (203) 604-1744
jizzo@mediapeople.com
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AL, KY, TN, China
Jonathan Chalon
Publisher
New York, NY 
Tel: (212) 620-7224
Fax: (212) 633-1863
jchalon@sbpub.com

AMERICAS, EUROPE, ASIA, 
AFRICA, AUSTRALASIA 
NORTH AMERICA - CT, DE, DC, FL, 
GA, ME, MD, MA, NH, NJ, NY, NC, 
OH, PA, RI, SC, VT, VA, WV, and 
Eastern Canada. EUROPE except 
Germany, Austria, German speaking 
Switzerland, Eastern Europe, Italy, 
and Italian-speaking Switzerland. 
ASIA except Japan and China.
Jerome Marullo
New York, NY 
Tel: (212) 620-7260
Fax: (212) 633-1863
jmarullo@sbpub.com

AR, AK, AZ, CA, CO, IA, ID, IL, IN, KS, 
LA, MI, MN, MO, MS, MT, NE, NM, 
ND, NV, OK, OR, SD,  TX, UT, WA, 
WI, WY, Canada – AB, BC, MB, SK
Heather Disabato
Chicago, IL
Tel: (312) 683-5026
Cel: (847) 274-8303
hdisabato@sbpub.com 

Germany, Austria, German-speaking 
Switzerland, and Eastern Europe
Michael Boyle
Area Sales Manager 
Dorfstrasse 70
6393 St Ulrich
Austria
Tel:  +43-676-708-9872 
Tel2: +49-163-830-8088
mboyle@railjournal.com

Italy & Italian-speaking  
Switzerland
Dr. Fabio Potesta
Media Point & Communications SRL
Corte Lambruschini
Corso Buenos Aires 8
V Piano, Genoa, w
Italy 16129
Tel: +39-010-570-4948
Fax: +39-10-553-0088  

info@mediapointsrl.it

Japan
Katsuhiro Ishii
Ace Media Service, Inc.
12-6 4-Chome,
Nishiiko, Adachi-Ku 
Tokyo 121-0824
Japan
Tel: +81-3-5691-3335
Fax: +81-3-5691-3336
amskatsu@dream.com

Classified, Professional  
& Employment
Jennifer Izzo
Tel: (203) 604-1744
jizzo@mediapeople.com


